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The Super Bowl and Grammy Awards provided yet another opportunity for me to worry about our children and the images they see every day.  Sporting events like Ram’s football games or the Super Bowl are seen by kids of all ages.    This is not late-night adult viewing; this is prime time and seen by families with young children.

And what did they see?  Commercials that were dripping with sexuality.  

There was a beer commercial which shows a women from the waist down, walking towards the camera in a sensual way.  All you see is her long bare legs coming out of a tight miniskirt; no face, just legs.  That is objectification at it’s finest.

There was a commercial showing a woman model sitting next to a “nerdy” younger guy, and they made out.  It looked uncomfortable for both of them.  It wasn’t even sensual or fun; just weird and awkward.

Halftime brought us all a scantily clad Beyonce strutting and grinding and blowing sultry kisses.  Oh, she sang too.  But the theme and the tone was pure sensuality.

Now, I’m not a prude, or a grumpy old man.  Really I’m not.  But I work with kids and teens everyday, and I hear them tell me about the pressures they feel from the media and culture about how they are supposed to look and act.  And the aforementioned images are a large part of the problem.  

The main message from many of the commercials kids see on TV:  if you want to be happy, you need to be thin, hot, sexy, out in an expensive club drinking alcohol with only equally thin, hot, sexy friends.  You have to have a perfect physique, women and men alike, and wear skimpy clothes that show it all off.  And to pull off being this cool and popular and beautiful, you need all of our products we are selling.

What the commercials are really selling is the lie that happiness is found in externals like being popular, famous and beautiful.  They want you to buy the mantra that more is better and that happiness can be bought.

If you want your sons to grow up respecting women and knowing how to create meaningful, intimate relationships, then either turn off the boob tube or watch TV with them and talk.  Talk about the images; talk about objectification of women; talk about reality and what’s really important.  

Make sure you daughters are image-savvy; that they understand that pictures in magazine are airbrushed and photo shopped.  That what they see is not reality; it’s a made up image.

Ask questions about what they think about these commercials and images.  What does it say about men and women and relationships and happiness.  

It’s a sad day when parents have to screen commercials and send kids out of the room during commercials and half time shows.  Make sure you have the last and most influential word on all of this.

Oh, and the Oscars are coming up soon!

